


http://sgiz.mobi/s3/UC-2015-AAS


 

 

 

 

 

 

 quit



 

When asked what one or two things are most important to you as a UC alumnus, the top 

responses include “Reputation,” “Communication,” “Networking,” “Staying connected,” “The 

value of my degree,” and “Pride.” Alumni appreciate seeing UC become stronger in these areas; 

consequently, these variables translate into a desire to be more involved as alumni and ultimately 

support the university however they’re able (which typically changes over the years). 

When asked what UC can do for them over the next 5-10 years that would be most meaningful, 

leading responses included “Keep me informed,” “Continue to improve,” and “Continue to 

grow.” 

 

Provide a brief summary of your conclusions.  

We were pleased to learn that alumni are generally more pleased with their decision to attend, 

student experience, and overall satisfaction with UC than last time we surveyed them. We also 

learned that the most important thing to UC alumni is the value of their degree, enabling us to 

continue to share with them features and highlights from the university that continually show an 

increased value for the degree they earned years or decades ago, as this significantly impacts 

their overall opinion of the university. We also learned that our alumni are strong promoters of 

our institution—even more so than when compared to our list of peer comparatives and the 

national average. This was very exciting to learn. 

We want our alumni to know we hear them. We intend to keep putting resources toward those 

areas that mean the most to alumni, and intend to make it easier and more rewarding to be active 

in the UC alumni community. We are already applying some of the lessons learned through this 

survey to our daily work; specifically, we are continue to invite people to attend events—even 

though they told us they may never come. We are proactively and more regularly sharing post-

event outcomes, including meaningful stories and photos, with all alumni through newsletters, 

our website and social media. Additionally, we are telling our alumni more stories and good 

news related to the areas they told us they are most interested in. We know that almost all alumni 

who completed the survey promote UC at least occasionally, and we want to ensure we equip 

them with the valuable information to share.  

As we continue to build our aspirant alumni organization, we will incorporate many of the 

responsibilities related to programming areas that alumni value greatly and want more of, like 

professional networking, career development and mentoring, into new position roles and 

responsibilities.


